Project Overview: Copy Link Branding Campaign

ver the years Copy Link grew from a small copier sales business to
Oa full service office equipment company...but they didn’t have the
marketing materials to build brand awareness in the business community.
In the field of copier sales, Copy Link enjoys a reputation for exceptional
customer service. Their promotional pieces needed to effectively tell the
story of the Copy Link experience...where technology is important, but it’s

the people behind the equipment that make the difference.

Headlines tell the story

Carried throughout the campaign on everything from brochures and
stationery to direct mail—the story of the people behind the equipment
are a consistent reminder of what makes Copy Link different
from their competitors.

June knows if your
office equipment
is broken, your | s g
business might | =
not work either. -

We know you can buy your

office equipment from many
different companies...but then
you wouldn't get us.

Brand Continuity

Even the letterhead and
envelope build the connection
between the company and
the client relationship.
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People Power
l T Focusing the campaign on the “people of Copy Link” communicates the personal
touch that built the company’s reputation for exceptional customer service.

Project Management & Copywriting: Kimberley Jones | Graphic Design: Dave Meyer | Client: Copy Link, Inc.




